Content for a website

It includes all text, images, videos, and interactive elements that communicate your message to
visitors. It is the most critical element of website design because it informs the structure and
visual elements and determines how effectively the site will achieve its goals.

Information we need?

1. Domain name example: ( www.companyname.com)

2. Logo:

3. Website type?


http://www.companyname.com

Essential pages and their content

The core content needed to build a website starts with several crucial pages.

1.Homepage

This is your site's "front door" and must make an immediate impression. It should feature:

A strong value proposition: A concise statement explaining your unique benefit to
customers.

e Your unique selling points (USPs): Short, compelling copy that highlights what sets your
brand apart from competitors.

e Proof of excellence: Include social proof like testimonials or partner logos to build trust.
e Eye-catching visuals: Use high-quality images or video to tell your brand story quickly.

e Clear calls to action (CTAs): Buttons or links that guide the user to the next step, like
"Shop Now" or "Get a Quote".

Information needed in Home page?

1. Colours of your brand?

2. Why companies should choose you

3. Partners

4. Testemonials



5. Other information

2.About Us page

This is where you tell your brand story and build a human connection with your audience. The
content should include:

e Company history and mission: Explain who you are, what you stand for, and why you
started the business.

e Team member bios and photos: Introduce the people behind the brand to add a
personal, trustworthy touch.

e Core values: Highlight your company's ethics and what drives your business.

Information needed?

1. whoyouare



2. Mission

3. Vision

4. Core Value

3.Products or Services page

This is the core content that attracts potential clients and leads to conversions. Content must
be:

e Clear and detailed: Provide descriptions, features, and benefits of each offering.

o Visually appealing: Include high-quality product images or showcase images of your
services in action.

e Actionable: Guide the user toward a purchase or inquiry with specific CTAs.



Information needed?

1. Product or service name

2. Description of the product or service

3. Charges

4. Image of product or service

5. Category name of the product



6. Type of the service or product.

4.Contact page

This page makes it easy for visitors and stakeholders to get in touch. Include necessary contact
information like:

o Email address and phone number
o Physical address and business hours
« Links to social media profiles

o An easy-to-use contact form

Information needed?

1. Phone

2. Email



3. Physical Address

4. Working hours

5.Blog or resources section

A blog is key for improving your SEO and establishing brand authority. Content should be:
¢ Relevant to your audience: Offer valuable, informative content related to your industry.

e Search engine optimized (SEQ): Use relevant keywords to attract organic traffic from

search engines.

o Consistently updated: Regularly publishing fresh, relevant articles helps keep your

audience engaged.

Information need?

1. Blog content



Legal pages

These pages are often a legal requirement and help build trust by showing you are transparent
and responsible. They should include:

e Privacy Policy

o Terms and Conditions

« Shipping and Return policies (for e-commerce)
Information needed

1. Privacy policies

2. Terms and Condition



3. Shipping and Return policies (for e-commerce)

Additional pages you may need.





